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SUSTAINABLE MIND
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COMPANY OVERVIEW

Who We Are

Leading
global provider
of commercial
flooring: Carpet Tile,
LVT, Rubber

Established brand
with a history

of innovation and a
commitment to
sustainability

Dedicated to
performance and
improving the build

environment, industry
and the world

Global
manufacturing
capabilities with
focus on local market | -

Engaged customer-
centric culture with
deep design roots
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1973 + 1994: the beginning
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Smokestacks Take Make Waste Petroleum Intensive Products Disconnected Supply Chain




COMMITMENT TO SUSTAINABILITY

1994.: starting the journey

«When I think of what could be, |
visualise an organisation of
people committed to a purpose
and the purpose is doing no
harm. | see a company that has
severed the umbilical cord to
earth for its raw materials, taking
raw materials that have been
already extracted and using them
over and over again, driving that
process with renewable energy»
Ray Anderson (Founder of Interface)
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In 1994 we set a mission to become

restoratlve and eliminate any negative 3

~impact Interface may have'on the ...~
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REDESIGN
COMMERCE

RESOURCE EFFICIENT
TRANSPORTATION

RENEWABLE
ENERGY




RECYCLED & BIO-BASED MATERIALS
Working toward turning off the tap to virgin oil

Since the beginning of our
sustainability journey, 25
years ago, we have been
working to end our
dependency on virgin oil.

Through design, innovation,
circular thinking and supply
chain collaboration we are
close to turning off the tap on
fossil-fuel derived materials.

Introduced recycled
limestone filler
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synthetic fibres and polymers

DECENT WORKAND [N 4#) RESPONSIBLE 1 4 LIFE 17 PARTNERSHIPS
ECONOMIC GROWTH CONSUMPTION BELOW WATER FOR THE GOALS

Global Goals addressed: fl/i 00 )0 @
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Greenhouse gas A Recycled or bio-based: Noag
emission reduction kR i rde‘ctloh * k materlals for carpet tile - o
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Electricity from renewable Reduction in carbdn footprint Waste-to-landfill
sources for carpet tile : reduction

*Global carpét tile manufacturing sites per unit of output since 1996.
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2020-2040 THE CLIMATE TAKE BACK

LIVE

ZERO

Aim for zero
negative impact on
the environment

LEAD

THE INDUSTRIAL
RE-REVOLUTION

Transform industry
into a force for the
future we want

CLIMATE TAME BACK

LOVE

CARBON

Stop seeing carbon as
the enemy, and start
using it as a resource

Support our
biosphere’s abllity to
regulate the climate

Interface



Our journey to carbon negative — our cradle to gate carbon footprint
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GARBON FOOTPRINT
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2020 — 2040: Goal year to become a carbon negative company
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Smokestacks Take Make Waste Petroleum Intensive Products Disconnected Supply Chain
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2020

Factories to Zero Recycled closed loop materials Low carbon products Sustainable supply chain
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Beyond 2020
| &
Factories as Forests Products from dispersed materials Products that sequester carbon Supply chain that benefits all life
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Thank you!

www.interface.com
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